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Personality Expressions are creative and cost-effective 
logo design solutions for P&G organizations, events and 
programs. They consistently build P&G’s equity while 
creating a sense of community and identity for a given 
group or program.

Personality Expressions

Tips For Creating a Personality Expression

Symbol Tips
The symbol is always a full Phase Graphic. Strive 
for choosing a symbol that is simple, ownable and 
recognizable at first glance. For example, a symbol 
can be: 

PatternLiteral AbstractMetaphorical

Placement Tips
A simple, clean symbol can be placed at virtually 
any size or location for a fresh, dynamic layout.

As a large
graphic

As part 
of a pattern

As a muted
watermark

As a full bleed
edge-to-edge

Executive 
Leadership 
Program

Creating Highly 
Effective Teams

VIS Team

Key Elements
The Personality Expression has four distinct parts: 
a symbol, a name, an optional theme line and an 
optional endorsement line.

Your Optional Theme Line Here

Your Optional Endorsement Line Here

Your Program
Name Here

Your 
Symbol

Here

Color Tips
Use up to 3 related (monochromatic) colors from 
the P&G Color Palette. Use white if you need a 
fourth color (or when reversing text out on a dark 
color). Symbol colors can be solids or gradients.

Used as gradients

Used as solids

Typography Tips
All Typography should use the Frutiger font. When 
used together, the type and the symbol should be 
balanced, meaning one should not overpower the 
other. This example shows a well-balanced 
Personality Expression lock-up.
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For more information, contact:
Scott Bennett
bennett.sb@pg.com
(513) 983-6299 U.S.
or visit http://visualid.pg.com
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Don’t create a design
that is too complex

Don’t use unrelated
P&G palette colors

Don’t create a symbol
that is cliché or generic

Don’t use the P&G
Logo in your symbol

Don’t use a sectioned
Phase for your symbol

Don’t use a photo 
for your symbol

Don’t create a symbol
that is not a Phase Graphic

Do Nots
The Personality Expression is a very flexible design element. However, to ensure that yours is 
effective, easy to reproduce and on-equity, carefully consider these examples of off-equity 
Personality Expression treatments.

For Your Inspiration

Your Optional Theme Line Here Your Optional Theme Line Here

Getting Started: Questions to Ask
When Creating a Personality Expression

Whether you are adapting an old logo to a Personality Expression or creating a new one, 
the following questions will help you define and assess what the Personality Expression needs 
to communicate.

1. What is the name of your program, initiative 
 or event?

2. Who is your target audience and what key 
 insights about them can help in developing 
 your Personality Expression?
3. What does your Personality Expression need
 to communicate about the program, initiative
 or event?

4. Is there a current logo or descriptive line 
 (mantra or theme) for your program,
 initiative or event? If so, are there elements
 of those assets that can be reapplied in your
 Personality Expression?

5. In what applications will your Personality 
 Expression be used (e.g., brochures, ads,
 web sites, banners, signs, certificates, 
 meeting materials, etc.)?

Construction Tips 
When all the elements are used together, the name 
of the entity appears to the right of the Phase 
Graphic. The distance from the Phase Graphic to 
the name should be one-quarter the diameter of 
the Phase Graphic. 

The space allocated for the Personality Expression’s 
name should be proportional to the diameter of 
the Phase Graphic. For the height, that space 
should be about three-quarters of the diameter.

For the length, strive to keep the name between 
two to three times the diameter of the
Phase Graphic. 

The name can be set flush left in one, two or 
three lines, depending on the name’s length.

Use all caps when your Personality Expression’s 
name is an acronym – otherwise you should set 
the name using upper and lowercase. 

Your Program
Name Here

Your 
Symbol

Here

a a/4 a/4

ABC
Your 

Symbol
Here

.75a

Use Photography inside portions
of a closely-cropped Personality 
Expression to give it a human touch.

Use the color scheme of your symbol
to create a consistent visual theme 
across your events, presentations and 
printed materials.

Use Photography to complement
your symbol and bring it to life.



Morocco

(c)(b)(a) (d)

Consumer and
Market Knowledge

Tips for Success
The following tips will help you create an effective 
Personality Expression and avoid many of the 
common mistakes that have been made.
• Look for inspirational ideas to help you 

create a simple, unique symbol. A good 
place to get inspiration for your symbol artwork 
is the Microsoft Clip Art library in Microsoft 
Word or PowerPoint (choose Insert > Picture > 
Clip Art to search), or any stock photo website
such as corbis.com or gettyimages.com. These 
resources will often help you find an effective 
visual solution for abstract concepts. Question 
#3 from Getting Started section will help you 
know what key words to use in your search.

• Consider the total experience around
your Personality Expression, not just the 
Personality Expression itself. A Personality 
Expression is just one way to express an identity 
that could eventually be used in a variety of 
experiences such as printed materials, themed 
events, presentations and interactive 
environments. A symbol for a Personality 
Expression needs to be flexible enough to 
replicate across other tangible, 3-dimensional 
media to create a total experience around
your identity.

• Be careful about how many people you 
include in the creative process. It is good to 
include others in the development of your 
identity, especially those who will be using it the 
most. A symbol contest or a naming contest is 
one way to inspire others to embrace the design 
in the end. But be aware that developing a 
Personality Expression by consensus, although 
inclusive, can often slow the process. Thus, 
there are advantages and disadvantages of 
including a large group of people in the 
development of your Personality Expression.

• Use endorsement lines carefully and 
consistently. Use an endorsement line only if 
you need to present your Personality Expression 
in connection with another program closely 
associated with it. The endorsement line is 
always Frutiger Bold and can be blue or black. 
The endorsement line may contain the P&G 
Logo and is always below a .5 pt rule line, as 
shown in this example.

• Do not use “P&G” in the name of your 
Personality Expression. P&G’s identity is 
implied in a Personality Expression by its use of 
color, fonts and overall design style. Therefore, 
it is not necessary to emphasize that your 
program is a P&G program by using “P&G” in 
the name.

FAQs
Why should I use a Personality Expression? 
Personality Expressions are the only approved 
logo design solution for P&G organizations and 
programs. Their style brings a more consistent 
look and feel across P&G organizations, events 
and other materials – both internally and 
externally. Their simplicity makes them a 
cost-effective solution vs. creating a logo from 
scratch. And their flexibility in symbol design and 
layout options allows you to have a creative 
identity that is all your own.

Should I use a Personality Expression in place 
of my MDO, GBU, Function or Country 
primary P&G Logo Lock-Up? Use only a P&G 
primary Logo Lock-Up when communicating on 
behalf of a GBU, MDO or Country (a). For 
Functions, you can choose whether to use the 
Function’s Personality Expression (b), P&G primary 
Logo Lock-Up (c), or both (d) depending on your 
priority of communication. Here’s an example 
of those scenarios:

You can download the P&G primary logo lock-up 
for your GBU, MDO, Country or Function at 
visualid.pg.com and click on Country, Function, 
GBU, MDO Logo Lock-Ups.

How do I know if I need a Personality 
Expression? It is not essential that every 
known entity have its own Personality 
Expression. However, any initiative, program, 
team, community or event that needs a unique 
identity or logo should use a Personality 
Expression. Personality Expressions are not 
to be used for GBUs and MDOs.
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